TOMS

As we look into the
future, we're sharing how
our giving has evolved

-

® and

HEER Fau s Al
X

9-7 =
/A
A=

-71 . :§ . t "A
) % e :

\S 3
NG y . ‘v "
= \ ‘

—

———

WE'VE GIVEN

will continue

gt | AN N
£ VRSN o VST
B Sl wF

10 MILLION PAIRS OF SHOES TO

to grow.
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CHILDREN IN NEED, TEACHING US 10 MILLION

LESSONS.

Over the past seven years, we've listened and learned
with every pair of new shoes given. With the support of
our amazing network of Giving Partners and the
continued support of our community, we've reached
this major milestone and proven that business can fuel
good and sustain giving.

We're seeing remarkable results with shoe giving.
Shoes are helping improve school attendance and
enroliment.

Be AmAZING

They're combined with screenings to combat
malnutrition. They're given in conjunction with
medication to fight hookworm.

Further, our model is one that can work beyond shoes.
Since we launched TOMS Eyewear, we've helped
restore sight to more than 150,000 individuals around
the world. And we look forward to finding new ways to
help others. One for One.®
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